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Consumer centric technologies lead 

to consumer driven markets and products 
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Wireless technologies and interlines

www.wisoa.net/site/home/
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Metasearch engines 

http://www.hotel-

blogs.com/

http://www.tourisme-montreal.org/
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eTourism 

TRENDS

CONSUMER Customer Centric

�‡Personalisation �±CRM 

�‡Location/Context/Mood aware

�‡Proactive/anticipatory 

�‡Reactive/adaptive to consumer needs

�‡System integrated 

�‡Satisfaction     driven

COMPANY Profitability Driven

Revenue

Expansion of markets and operations 

Direct Distribution

Yield management/Revenue Management 

Extensive distribution strategy 

Cost

Internal Integration

Reduction of intermediation

Intelligent procurement 

ASPs

DISTRIBUTION: Partnership Enabled

�‡Virtual Organisations 

�‡Interoperability

�‡ASPs

�‡Developing a value system

FUTURE OF 

eTOURISM


